Reading Groups Weekly Organisation T2/W4
Monday 6th May – Friday 10th May, 2013
Learning Intention:
Students will read or view a text in various formats and interpret the relevance and legitimacy of overall ideas and information presented by using their own knowledge and experience as well as facts presented elsewhere.
AUSVELS Achievement Standard Yr 3/4: Students identify literal and implied meaning … they select information, ideas and events … that relate to their own lives and to other texts.

· (ACELT1596)
· (ACELY1675)
· (ACELY1679)
· (ACELY1680)
Making Judgements
Introduction for Students: 
‘Making Judgements’ 
Write “Lorenzo’s Story” on board. 

Lorenzo was sent to the store by his mother. His mother said to hurry so she could prepare supper on time. Lorenzo knew a shortcut across a nearby empty lot, but he also knew a new building was being constructed there. It was a dangerous place to cross. He decided to walk fast and shop quickly but not to take the shortcut
Explain that good readers can make judgments by carefully evaluating a character’s words and actions.
· Discuss with class what type of a person we think Lorenzo may be (eg. He is sensible). Why do we suppose this? (Clues leading to this judgement). What do we think Lorenzo would do in other situations. Paired brainstorm, 2mins, discuss back as class. We have judged this character based on who we perceived him to be by his thoughts and actions. Making judgements about characters allows us to predict a plot. 
· blow up “judgement reminders” to A3 to post on board

	Independent Learning Options

	Option 1.

TV Commercials: Cereal
Key Learning Focus: Students respond to ads promoting children’s cereal based on personal understandings and appeal; following a nutritional segment they then discuss the effect of these personal opinions and knowledge on making judgements when reading and how having the knowledge of facts can help make more informed, better judgements
	Option 2.

“A Winning Breakfast”
KL Focus: Students predict the potential plot though character judgement; the opinion formed of a character can effect perception of his/her motives and choices in the events of a text

	Option 3.

Dian Fossey’s Bibliography (more difficult)
Or

“Giant Pandas” (easier)
KL Focus: Students read text presented and make judgements about the respective information:
Dian Fossey: judge her legacy foundation based on her achievements;

Pandas: Chinese Gov’t laws for protection; WWF; farmers – all different points of view
	Option 4.

Mother’s Day
KL Focus: students judge the character of “Mum” presented in advertising as a means of appealing to a broad public consumer audience. They then cut out pictures and place on mindmap, stating their opinions beside each based on their opinion of a “Mum”.

	Teacher Group

	Text: 

http://www.youtube.com/watch?v=5Jlv1c-3JeM&list=PL176DBF9957D95ABC&index=2
and then

http://www.youtube.com/watch?v=kuWPnIW5qq4 
Print: Option 3 Teacher queues
	Text: Passage - “A Winning Breakfast”
And

“Computer Games”

Photocopy: above passages, 2 per sheet

	Text: Giant Pandas, box set
Photocopy: Dian Fossey’s bibliography: (T: 3/4 2013, Holly, Term 2, Week 4)
(if text unavailable: 

http://www.youtube.com/watch?v=NAExoSozc2c&list=PL176DBF9957D95ABC 

(1min 20 – USE ad pre commercial --- Lonely Dodo commercial 2min 30) – judgement based on our knowledge of endangered animals – discuss and take notes
	Text: catalogues leading to Mother’s Day
Photocopy: mind-map diagram to present findings (attached)
	

	Assessment of Understanding:

Discussion to occur orally, then notes made in literacy book for viewing;
Printed sheet of prompts and possible answers for teacher to guide students’ discussion on course


	Assessment of Understanding:
Following discussion in pairs, questions are answered in literacy books for viewing:
Questions to address after reading passages:
1. Why was the passage written?

2. What can you tell about the character/author and his wishes from the passage?

3. What, in the passage, suggests an opinion?

4. What, if anything, suggests a fact?


	Assessment of Understanding:
Short reflection on text to take place in both oral and written forms
	Assessment of Understanding:

Answer the following question post cut-&-paste activity: 
What do you think informs your own and others’ opinion of what makes a Mum? (answers to include: media [in various forms], experience, peers)
	


Extra Activities for extension:
Endangered Animals Debate: Students read opposing arguments for keeping animals in zoos and then make their own judgement, linking to knowledge they have acquired through Inquiry research and discussions as well as general experience
Endangered Animal – “Lonely Dodo” Ad (if not done as Option 3)
http://www.youtube.com/watch?v=NAExoSozc2c&list=PL176DBF9957D95ABC 

(1min 20 – DON’T skip ad --- Lonely Dodo commercial 2min 30, prior to the Flinstones Commercial (not used here) – analyse ad based on our knowledge of endangered animals – does it appeal? Would we be inclined to donate to the cause? Why?)
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(blow up to A3, to stick on board)
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Questions to address after reading passages:

1. Why was the passage written?
2. What can you tell about the character/author and his wishes from the passage?
3. What, in the passage, suggests an opinion?
4. What, if anything, suggests a fact?

Independent Reading Group Option 1 – Teacher Queues

Television Commercials – Making Cereal Judgements based on Commercials alone vs. Expert Knowledge

7 Cereal Commercials:

http://www.youtube.com/watch?v=5Jlv1c-3JeM&list=PL176DBF9957D95ABC&index=2
(4 mins)

Allow students to discuss commercials after the 4min block of  7, to state their thoughts on them, what they thought, whether any were healthy breakfasts, what they saw and heard in the ads, what appealed or didn’t.

Then put on following:

“The Truth about Cereal” – 10mins

http://www.youtube.com/watch?v=kuWPnIW5qq4 

skip ad; pause video on queue to do so to have students discuss question raised – 1. What do you think of when we say the word “Cereal”?

· What are some healthy cereals?
Video goes on to tell us: Actually, cereal is the grains that come from plants – barley, wheat, corn, rye --- all which lose nutrient value when made into “cereal” we find in the box

Stop video at 9mins 20 (no need for promotion of nutritional website etc.)

Afterwards:

After watching the segment on cereal by the nutritionist, what do you now know?

· the 5/5 rule asks that we skip “fancy” cereals with pretty labels and cool ads; it says we should look for those with: 5g fibre; less than 5g sugar; no sugar in first 3 ingredients in nutrition panel; no artificial colours/flavours; and 100% wholegrain!

· Health benefits include – lower cholesterol; full for longer; increased energy; regular bowel movements; and a great way to a better diet with increased vitamins, minerals and antioxidants

Extension if finished early:

More commercials which can be discussed based on students’ prior knowledge (within group):

Michael Jordan and “Wheeties”

http://www.youtube.com/watch?v=Om8RfEW-tys&list=PL176DBF9957D95ABC
(1 min)

Barbie

http://www.youtube.com/watch?v=Ht87HdWouSk&list=PL176DBF9957D95ABC
(30 secs)

- Who does this ad aim to appeal to?

Flinstones Cigarette Commercial

http://www.youtube.com/watch?v=NAExoSozc2c&list=PL176DBF9957D95ABC 

(1min 20 – 

skip ad --- Lonely Dodo commercial 2min 30, used as part of extra extension for other finished groups)

- Are cigarettes good for us?

Coca-Cola Happiness Factory:

http://www.youtube.com/watch?v=NwCn-D5xFdc&list=PL176DBF9957D95ABC
(1 min)

- Does coke make us happy?







